Editors’ Association of Canada Membership Survey Highlights, 2012

Overview

In September 2012, the Member Communication Committee invited all Editors’ Association of
Canada/Association canadienne des réviseurs (EAC/ACR) members (N=1,474) to participate in an online
membership survey of their 2011 employment patterns, volunteer activities and their participation in EAC/ACR
activities.

The survey collected the following kinds of information:
e demographic characteristics (p.3)
e editing experience and professional training (p.7)
e employment status, type and location of work (p.10)
e freelance editors’ fee structures and rates (p.13)
e EAC membership and satisfaction with the organization (p.15)
e EAC events attended in 2011 (p.22)
e communication vehicles and the email forums (“the lists”) (p.24)
e volunteer activities (p.27)

The survey also included two open-ended questions: the types of benefits and services members would like to
see and general comments about the organization and the survey. A summary of the main themes that emerged
from these questions will be available in the full report.

The survey was open for three weeks and 290 members responded, yielding a response rate of nearly 20%. The
survey used the following combination of question formats:

e rating scales

e multiple response items (respondents could select more than one response category)

e open-ended questions

Because the survey included several skip patterns that would allow respondents to bypass questions not relevant
to their circumstances, not all participants completed every question. Of the 290 members who responded and
completed at least a portion of the survey, 250 completed all of the questions for a completion rate of 86%.
Some Explanatory Notes about the Numbers

Why totals sometimes exceed 100%

For single choice items where respondents could select only one response from the choices available, the
number of responses and respondents are identical and the response percentage will never exceed 100%.

For multiple response items where respondents could select more than one response, the number of responses

may exceed the number of respondents. In these cases, the percent reported indicates the percentage of
individuals who answered the question and selected a particular response category. The total will exceed 100%.
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Why percentages are rounded in some cases and not others
The online survey tool used to produce many of the charts in this report automatically displays percentages with

one decimal place. To maintain consistency in style, all charts and tables show percentages with one decimal
place and all percentages reported in the text are rounded to the nearest whole number.
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Demographic Characteristics

Of the 289 respondents who provided information about their age,
e 25% (n=72) were under 40 years of age
e 56% (n=163) were between 40 and 59 years of age
e 19% (n=54) were 60 years of age or older

What is your age? Quel dge avez-vous?

Less than 30
Moins de 20 ans

30 to 39/ Entre
30 et 3% ans

40 to 49 [ Entre

40 et 49 ans EH TR

B0 to 59/ Entre

50 et 5% ans 28.0 % (871)

60 to 69 [ Entre

60 2t 69 ans 16.3% (47)

70 and over [
70 ans et plus

100

Of the 290 respondents who indicated whether they were female or male, 91% (n=264) were female and 9%
(n=26) were male™.

Are you: Vous étes :

B Male / Un homme

B Female / Une femme

1According to EAC's executive director, Carolyn L Burke, this is an accurate reflection of the membership demographics.
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Of the 288 respondents who answered the question “Where is your primary residence?”
e 54% (n=157) live in Ontario
e 17% (n=48) live in British Columbia and Yukon
e 16% (n=47) live in Quebec
e 9% (n=26) live in the prairies (22 in Alberta and two each in Manitoba and Saskatchewan)
e 3% (n=8) live in the Atlantic region (two in Newfoundland and Labrador and six in Nova Scotia)?
e 1% (n=2) listed “Other” as their place of residence

Where is your primary residence? (n=288)

Yukon | 1(0.3%)
Saskatchewan | 2 (0.7%)
Quebec/Québec [N | 47 (16.3%)
Prince EdwardIsland/ Tle-du-Prince-Edouard | 0 (0.0%)
Ontario | S 57 (54.5%
Nunavut | 0(0.0%)
Nova Scotia/Nouvelle-Ecosse [l 6 (2.1%)
Northwest Territories/ Territoires du Nord Quest | 0 (0.0%)
Newfoundland & Labrador/ Terre-Neuve et Labrador | 2 (0.7%)

Manitoba | 2(0.7%)

British Columbia/ Colombie-Britannique [N 47 (16.3%)
Alberta [ 22 (7.6%)

Other/Autre | 2(0.7%)

0 50 100 150 200

? Although nearly half a dozen eagle-eyed editors read through the survey, we still managed to inadvertently omit New Brunswick from
the list of response categories. To any members who live in New Brunswick, please accept our humble apologies for our error.
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Of the 290 respondents who indicated where their residence is located, 66% (n=190) live in an urban area, 21%
(n=62) live in a suburban area and 13% (n=38) live in a rural area.

Is your residence located in an area that is primarily Votre
résidence se trouve dans une région plutét...

214% (62)

B Urban / Urbaine
B Suburban / Suburbaine
BN Rural / Rurale

131 % (38)

655 % (130

Of the 290 respondents who provided information about the language communities with which they identify,
e 71% (n=205) identified themselves as Anglophones
e 17% (n=51) identified themselves as bilingual (English/French)
e 10% (n=29) identified themselves as Francophones
e 2% (n=5) identified with another language community

With which of the following | ities do you identify? [§elec1.

] T
the response that best describes you.) A laquelle des communautés
langagiéres ci-dessous vous identifiez-vous? (Sélectionnez la réponse qui
vous décrit le mieux.)

10.0 % (29)

I Anglophene / Anglophone
Francophone /
Francophaone

Bilingual (English/French)
B |/ Bilingue
176 % (51) (anglais/frangais)
Other (please
B specify) / Autre

- \ (veuillez préciser)

70.7 % (205)
17%(5)

“Other” includes South Asian languages such as Bengali and Urdu and European
languages other than French (e.g., Spanish, Dutch, etc.).
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The following responses were provided when survey participants were asked which language(s) (English only,
French only, both English and French or other), they work in:

e English only (71%, n=207)

e French only (6%, n=17)

e English and French (21%, n=62)

e another language, usually in addition to English or French (1%, n=4)

Which language(s) do you work in? (Select one answer only.) Dans quelle(s) langue(s) travaillez-
vous? (Ne sélectionnez qu’une seule réponse.)

English cnly [ En

anglais seulement 71.4 % (207)

French only { En
frangais seulement

Both English and
French [ Enanglais 21.4% (62)
=t en francais

Other (please

specify) [ Autre
(veuillez préciser)

14% (4)

Of the 290 respondents who provided information about their highest level of education,
e 9% (n=25) have a high school or college level education
e 49% (n=142) have a bachelor’s degree
e 42% (n=123) have a graduate degree (103 master’s degrees and 20 PhDs)

Please indicate your highest level of education Veuillez indiquer votre niveau
d’instruction le plus élevé.

High school [ Secondaire

Collegef/CEGEP [
Collégial(CEGEP

Bachelor's degree

45.0 % (14
[ Baccalauréat (142)

Master's degree
[ Mattrise

140 160
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Editing Experience and Professional Training

Sixty-one percent (n=176) of the 288 respondents who provided information about years of editing experience
reported having 10 or more years of experience. Of the remaining 39% of respondents,

e 21% (n=61) have between five and nine years of experience

e 18% (n=51) have less than five years of experience

How many years have you worked in editing and editing related activities? Pendant combien
d’années avez-vous travaillé en révision et effectué des tiches liées i la révision?

Less than 1 year
S Moins d'un an

1to 4 years [
Entre 1 et 4 ans

BtoSyears |
Entre 5 et S ans

212 % (1)

10 or more years
/10 ans ou plus

61.1% (176)
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Two hundred and eighty-four respondents provided information about professional training they have engaged in
since completing their formal education. Respondents were asked to select all response categories (continuing
education program through a college or university, EAC certification, EAC seminars or workshops, other seminars
or workshops, none) that applied to them.

Of the 284 respondents, 77% (n=220) reported taking EAC seminars or workshops and 11% (n=31) indicated they
have taken EAC certification.

Please indicate any professional training you've engaged in since completing your formal education.
(Select all that apply.) Veuillez indiquer toute formation professionnelle que vous avez entreprise depuis
que vous avez terminé votre éducation institutionnelle. (Sélectionnez toutes les réponses qui s’appliquent.)

Continuing education
program through a college or
university [ Progra. ..

56.0 % (159)

EAC certification [
Agrément de 'ACR

EAC seminars or
workshops [ Séminaires
ou ateliers de 'ACR

Other seminars or
workshops [ Autres
séminaires ou ateliers

56.0 % (159)

Mone [ Aucune 49 % (14)

The 223 respondents who indicated why they have not taken EAC certification exams selected one or more of the
following reasons:

Reason(s) for not taking EAC certification exams Response count % of respondents (n=223)
Financial considerations 75 33.6%

Time constraints 98 43.9%

Lack of interest 70 31.4%

Not relevant or needed for type of work 35 15.7%

Not enough editing experience to take test 18 8.1%

Tests are not available in French 23 10.3%

Performance anxiety/lack of confidence 9 4.0%

Other 14 6.3%

Total responses: 342
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EAC members bring an expansive array of skills to their work. Among the 286 respondents who provided
information about this, they most frequently reported using the following skills:

e writing skills (80%, n=228)

e research skills (30%, n=86)

e traditional or desktop publishing skills (21%, n=60)

e indexing skills (14%, n=41)

e teaching skills (13%, n=38)

Respondents also reported using the following skill sets in their work:
e transcription and translation skills (12%, n=33)
e proofreading skills (7%, n=21)
e instructional design skills (5%, n=15)

Other skills that a small percentage of respondents (less than 5% for each skill set) mentioned using in their work
included graphic design, fact checking, project management and consulting.

Skill sets that EAC members bring to their work (n=286 respondents)
Other _ 8 (2.8%)
Consulting _ ) (3.1%)
Project management 11 (3.8%)
Fact checking 11(3.8%)
Graphic design 13 (4.5%)
Instructional design 15 (5.2%)
Proofreading 21 (7.3%)
Translation & Transcription B3(11.5%
Teaching (editing & non-editing related) | 38 (13.3%)
Indexing | 41(14.3%
Publishing (Traditonal & Desktop) | 60 (21.0%)
Research | | 86 (30.1%)
Writing _ | | | 228 (79.7%)
Editing | | | | | | | 285 (99.7%
| ! ! ! ! ! | | |
0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0% 80.0% 90.0% 100.0%

Note: This is a multiple response item; therefore, the total exceeds 100%.
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Employment Status, Type and Location of Work

Two hundred and eighty-four respondents indicated which sectors they primarily worked in during 2011 (based
on at least 25% of their work). The top five sectors, based on frequency distributions, were:

e book publishing (42%, n=118)

e corporate (40%, n=114)

e not-for-profit (32%, n=92)

e public sector (30%, n=86)

e education (27%, n=76)

Percent of respondents who perform at least 25% of their work in the following sectors (n=284)

Other 4% (12)

Not-for-profit sector 32% (92)
Public Sector 30% (86)
Corporate/agency 40% (114)

Education 27% (76)

Academic (theses and dissertations) 17% (47)
Scholarly (journals and other publications) 25% (70)

Magazines and other periodicals 18% (52)

Book publishing 42% (118)

0% 20% 40% 60% 80% 100%

Note: This is a multiple response item; therefore, the total exceeds 100%.
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Two hundred and eighty-four respondents provided information about the types of publications they worked on
in 2011. Based on frequency distribution, respondents worked on one or more of the following types of
publications:

e books (52%, n=149)

e corporate materials (51%, n=144)

e reports (47%, n=134)

e marketing materials (42%, n=120)

e websites (36%, n=102)

e magazines and periodicals (32%, n=90)

Percent of Respondents Who Worked on the Following Types of Publications (n=284)

Government documents
Policy/Procedure/Technical manuals
Fine/Performingarts documents & other

Correspondence & Newsletters
13.0% (37)
6(37)
.3% (49
23.2% (66)

Academic papers (theses & dissertations)
Grants/proposals
Scholarly journals & publications

Educational & Training materials

(90)
.9% (10Q
42.3% (120)
47.2% (134)

Magazines & other periodicals
Websites
Marketing materials

-

Reports

Corporate materials 50.7% [144)

Books 2.5%|(149)

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0% 80.0% 90.0% 100.0%

Note: This is a multiple response item; therefore, the total exceeds 100%.
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Two hundred and eighty-four survey respondents provided information about the location of their office. Seventy
percent (n=199) of these respondents reported working from an office in their home and 29% (n=81) indicated
that their office is located outside of their homes—either at their clients’ or employers’ business premises. The
small percentage of respondents who selected “other” noted that they had offices both at an employer’s location
and at home.

Is the office where you do most of your work located: Le bureau ou
vous effectuez la majorité de votre travail est situe...

285% (81
(&1 -InycurhnmefA
votre domicile

Outside of your home (at
I 3 client’s office or place
of employment) / ...

Other (pleaze
I specify) | Autre
(veuillez préciser)

701 % (199) 14% (4

Two hundred and eighty-five respondents provided information about their employment status. Three-quarters
of the survey participants who answered this question reported being self-employed on a full- or part-time basis.

Employment status (n=285)

Other h 9 (3.2%)

Student or retired l 8(2.8%)

Part -time self-employed (freelance) only- 16 (5.6%)

Full- time paid employee _ 5 (19.2%)

Combine self —employment/freel'ance work W|th_ ad(17.1%
paid employment

148((51.9%)

Self-employed (freelance) full time m

0 20 40 60 80 100 120 140 160
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Freelance Work: Clients and Rates

Of the 224 respondents who provided information about their fee structures for freelance work, 75% (n=169)

indicated they charge an hourly rate and 9% (n=21) indicated they charge one rate, regardless of the type of work

or sector. The total number of responses suggests that self-employed editors often structure their fees in
multiple ways, depending on the type of work and the client, as illustrated in the chart below.

How do you set your fee structure as a freelance worker? (Select all that apply.) Comment
structurez-vous vos tarifs en tant que travailleur autonome? (Sélectionnez toutes les réponses
qui s’appliquent.)

By project or client
{ En fonction du
projet ou du client

65.6 % (147)

By the type of work
[ En fonction
du type de travail

According to industry |
standard [ En fonction des 18.3% (41)
normes de ['industrie |

On a contract basis |
A des conditions fixées
d'avance, par contrat

Cnan hourly

rate [ A I'heure 75.4 % (163)

One rate, regardless of
the type of work or project
[ J'applique unt...

50

200

Note: This is a multiple response item; therefore, the total exceeds 100%.
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Two hundred and twenty respondents provided information about their hourly rates for various kinds of work.
The numbers and percentages reported below refer to the number of responses for each response category (e.g.,
proofreading, substantive editing, project management, etc.). Generally, most respondents charged between $40
and $59 per hour for most kinds of work. However,

e 33% of respondents (54/164) who do substantive editing charge $60 or more per hour

e 31% of respondents (29/88) who do developmental editing charge $60 or more per hour

e 47% of respondents (39/83) who do project management charge $60 or more per hour

Preliminary cross-tabulations indicate that rates varied both by location and years of experience. Below, the
hourly rates are set out for the top five types of work reported. The five types of work were selected based on
the number of responses for each category. Since both proofreading and stylistic editing each had 180 responses
(n=180), they have both been included. Similarly, both fact checking and project management have been included
as each category had 83 responses.

Type of work Less than $40/hr $40-$59/hr $60-579/hr $80+/hr
Copy editing (n=181) 28% 49% 15% 9%
Proofreading (n=180) 43% 40% 11% 6%
Stylistic editing (n=180) 23% 51% 15% 11%
Substantive editing (n=164) 19% 48% 21% 12%
Developmental editing (n=88) 19% 50% 18% 13%
Fact checking (n=83) 36% 45% 10% 10%
Project management (n=83) 13% 40% 22% 25%

Note: The bold print represents the highest percentage of editors who charge an hourly rate within the specified range for each type of
work.

Two hundred and ten respondents provided information about their hourly rates by sector. The numbers and
percentages reported below refer to the number of responses per sector (e.g., corporate, public, etc.). Generally,
most respondents charged between $40 and $59 per hour across sectors. However,

e 44% of respondents (49/111) who work with not-for-profit clients charge less than $40 per hour

e 46% of respondents (46/101) who work with public sector clients charge $60 or more per hour

e 42% of respondents (49/116) who work with corporate sector clients charge $60 or more per hour

Below, the hourly rates are set out for the top five sectors. These were selected based on the total number of
responses per sector.

Sector Less than $40/hr $40-$59/hr $60-579/hr $80+/hr
Book publishing (n=126) 40% 51% 8% 9%
Corporate sector (n=116) 17% 41% 23% 19%
Scholarly publications (n=113) 35% 48% 12% 5%
Not-for-profit sector (n=111) 44% 38% 12% 6%
Public sector (n=101) 22% 33% 26% 19%

Note: The bold print represents the highest percentage of editors who charge an hourly rate within the specified range for each sector.
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EAC Membership

Of the 260 respondents who provided information about the length of time they have been EAC members, 42%
(n=109) have been members for less than five years and 36% (n=93) have been members for 10 or more years.

How many years have you been a member of EAC? Depuis combien d’années étes-vous
membre de FACR?

Less than 1 year/
Depuis mains d'un an

1to4years [

Depuis 144 ans 2

5to Gyears [
Depuis 549 ans

10 or more years [
Depuis 10 ans ou plus

When asked how they first heard about EAC, 255 respondents supplied answers ranging from learning about the
organization from a member (42%, n=107) to reading about it in a newsletter from another organization (0.4%,
n=1).

How did you hear about EAC? (n=255)

Newsletter I 1 (0.4%)

A friend 5(2%)

Branch meeting 5 (2%)
Conference 6 (2.4%)
Other 7 (2.7%)

Branch seminar 7 (2.7%)
8 (3.1%)
21 (8.2%

24 (9.4

A colleague or client

Don't remember

An instructor at university/college

Online search

107 (42.0%)

A member (includes EAC members and
members of other organizations)

0 20 40 60 80 100 120
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Two hundred and sixty respondents provided information about the type of membership they hold. Nearly one-
third (31%, n=81) have a qualifying membership and just under two-thirds (63%, n=164) are voting members.

appartenez-vous présentement?

Student /
Membre étudiant

Qualifying |

Mernbre admissible 2% (81

Voting [ Membre votant

Emeritus [
Membre émérite

Honorary life [ Membre
honoraire & vie

What kind of membership do you currently have? A quelle catégorie de membre

63.1 % (164)

Of the 261 respondents who provided information about who pays their membership fees, 84% (n=219) pay their

own membership fees and 15% (n=40) indicated that their employers pay their membership fees for them.

Who pays your membership fee? Qui paie votre adhésion?

839 % (219) 15.3 % (40)

~

08%(2)

e Me ! Mai

My employer /
Mon emplayeur

Other (please
I specify) / Autre
(veuillez préciser)
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Of the 257 respondents who told us which EAC branch or twig they belong to, 55% (n=141) reported they belong

to a branch or twig located in Ontario. The distribution of members by branch or twig closely matches the

distribution by primary residence.

étes-vous membre?

British Columbia |

Colambie-Britannique 16.7 % (43)

Prairie Provinces
[ Prairies

Saskatchewan |
Saskatchewan

Toronto [ Toranto

National Capital
Region [ Région de la..

Quebec-Atlantic
Canada [ Région.. 16.7 % (43)
Kitchener-Waterloo-Guelph

twig [ Ramification de..

Kingston twig [
Ramification de Kingston LS
Hamilton/Halton twig

[ Ramification...

Nova Scotia twig
[ Ramification de...

Which EAC branch or twig do you belong to? De quelle section ou ramification de FACR

311 % (80)

100

Of the two hundred and fifty-four respondents who indicated their proximity to their branch/twig’s functions,
almost 71% (n=180) reported they are located near the majority of their branch/twig’s functions.

Which of the following best applies to you regarding your branch/twig
membership? Lequel des énoncés suivants s’applique le mieux a la
section/ramification a laquelle vous adhérez?

291% (74)

70.9 % (180)

| am located near the
N majority of my branchitwig's
functions. / J'hab...

| am not located near the
B maijority of my branchitwig's
functions. /J...
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Of the 253 respondents who rated the value they place on belonging to a national organization, 77% (n=195)
place a moderately high to high value on it.

Using the scale below where 1="Low" and 5="High," please indicate the value you place on belonging to a
national organization that serves members across Canada. A I'aide de I’échelle ci-dessous, on 1 signifie «
Faible » et ol 5 signifie « Elevé », veuillez indiquer la valeur que vous accordez a I'appartenance a une
organisation nationale desservant des membres partout au Canada.

1 (Low J Faible) 28%(7)

5 {High / Elevé)

120

Survey participants were asked to evaluate to what extent their branch or twig provided the value of belonging to
EAC. Of the 248 respondents who answered this question, felt that their branch or twig provided:

e 10% (n=24) reported that their branch or twig provided all of the value

e 37% (n=91) reported that their branch or twig provided most of the value

e 48% (n=120) reported that their branch or twig provided some of the value

e 5% (n=13) reported that their branch or twig provided none of the value

Further analysis of the data will shed more light on what factors are driving these figures.

In your experience, does your EAC branch or twig provide: Selon votre expérience, votre section
ou ramification de ’/ACR vous procure...

Mone of the value of
belonging to EAC [ Aucun des
avantages de l'adheé

Some of the value of
belonging to EAC [ Certains
des avantages del'a...

Most of the value of
belonging to EAC | La plupart
des avantages de |...

36.7 % (91)

All of the value of
belonging to EAC [ Tous les
avantages de 'adhési. ..

9.7 % (24)
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Individuals often join professional associations with the expectation that the association will provide certain
opportunities or benefits. Between 48 and 251 respondents rated how well certain expectations were met for
them in relation to opportunities such as gaining skills to help them with their work, becoming more
knowledgeable, and establishing a professional network. Respondents were asked to rate how well each of these
expectations were met on a scale of 1 to 5 where 1 = “Not at all” and 5 = “Completely.” If an item was not
applicable (either because it was not relevant to them or they had not held any expectations around the item),
respondents had the option of selecting “N/A” (no expectations).
e Of the 251 respondents who expected to gain skills and techniques that would help them with their jobs,
61% (n=154) reported that their expectations were mostly or completely met.
e Of the 250 respondents who expected to become more knowledgeable as an editor, 77% (n=193)
reported that their expectations were mostly or completely met.

By comparison,
e Of the 247 respondents who expected to build a professional network through being part of EAC, only
52% (n=127) reported that their expectations were mostly or completely met.
e Of the 249 respondents who expected to make new friends through belonging to EAC, only 28.5% (n=71)
indicated that their expectations were mostly or completely met.

The chart below shows the distribution of ratings (including the N/A category) for each of the items included in
the question. The number of responses for each item is provided.

How well were the following expectations metthrough your EAC membership? (n=251)
1 | | | |
Other (n=48) 27.1% 4.2% 18.8% 50.0%
Attend social functions in my area (n=247) | 34.4% 20.6% 27.1% 17.8%
Get member pricing for EAC products and services (n=246) 1 27.2% 17.9% 29.3% 25.6%
Obtain EAC certification (n=243) | 32.5% 9.1% 19.8% 38.7%
Access toan archive of content (n=245) 1 25.7% 19.6% 31.4% 23.3%
Increase my client base (n=244) | 32.8% 18.4% 32.0% 16.8%
Geta promotion inmy current job (n=242) | 35.1% 8.3% 5.0% 51.7%
Find a new job (n=239) | 34.7% 15.1% 17.6% 32.6%
Make new friends (n=249) | 32.9% 19.7% 28.5% 18.9%
Gain national perspectives on editing (n=243) | 19.8% 19.8% | 44.9% 15.6%
Build a professional network (n=247) | 19.4% 23.1% 51.4% 6.1%
Become more knowledgeable as an editor (n=250) | 10.4% 9.6% 77.2% | 2.8%
Demonstrate | am serious about my career (n=248) | 3.6% 11.7% | 80.2% | 4.49
Gainskills and techniques that will help with my job performance | 12.4% 21.9% | 61.4% | 4.4%
(n=251) | | | |
T T T T
0% 20% 40% 60% 80% 100%
Expectation not metor only minimallymet  Expectation Somewhatmet  Expectation mostly or completely met " N/A or no expectations
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Survey participants were also provided with a list of 28 membership benefits and were asked to indicate how
highly they valued each benefit on a scale of 1 to 5 where 1= “Least valued” and 5 = “Most valued.” As with the
previous rating question, an “N/A” category was also provided in the rating scale. Between 240 and 247
respondents rated each item.

The following chart shows the distribution of ratings, by percentage, for each item, including the percentage of
respondents who selected “N/A.”

To what extentdo you value the following membership benefits? (n=250)
Awards and scholarship program (n=242) ] : I45.9% : : l 22.7%I : 13.6% : 1|7.8%
Member insurance (n=242) | | | 49.6% | | | 20.|2% | 10.7% | 19|.4%
editors.ca email address (n=243) ] | | 48.1% | | | 16.5%| !1.5.6% | 19.|8%
Branch-run mentor program (n=240) ] | 37.5|% | | 22.5|% | 20!4% | 19!6%
Interactive Voice forum (n=241) ] | |46.1% | | | 29|.0% | 1|4.1% | 10.8%
Branch-run social events (n=243) ] | 34.2%| | | 23.0% | | | 34.2% | | 8.6%
Volunteerand leadership opportunities (n=244) ] | 29.5% | | |26.6% | | | 36.1% | | 7.8%
Branch-run website (n=243) ] | 27.2% | | 2|8.8% | | 3|1.3% | | 12.8%
National conference (n=243) | 21.4% | |23.0% | | | 51.|4% | | 4.1%
Branch-run meetings (n=242) ] 22.7% | | 27.3% | | | 4|3.0% | | 7.0%
Certification (n=243) ] 30.5% | | 16.9|% | | 39.5%| | |13.2%
Branch-run electronicnews (n=241) ] | 31.1% | | | 28.2% | | | 32.4% | | 8.3%
EAC Twitter feed (n=241) 1 | | 58.1|% | | | 15.4% | 10.0‘|% 1|6.6%
EAC Facebook group (n=242) ] | | 53.3%| | | | 21.9% | 9.1|% 2|15.7%
EAC LinkedIn group (n=244) ] | 4|3.0% | | | 23.8% | | 20.9%| | 12.3%
EAC email forum ("the list") (n=247) | | 30.4% | | 19.|4% | | £|14.9% | | 5.3%
Online membership list (n=246) ] £4.4% | | 26.4‘%|> | | 4|2.3% | | 6.9%
Camaraderie (n=247) ] 2|2.7% | | 23.9% | | | 47|.4% | | 6.1%
National Job Board (n=247) ] 21.5% | | 24.3% | | | 46.6|% | | 7.7%
Branch-run job hotlines (n=247) ] 21.5% | |23.9% | | | 50|.6% | | 4.09
Special member pricing for EAC products (n=245) ] 19.6% | | 29.4% | | | 4|5.3% | | 5.7%
Branch-run newsletter n=241) ] 17.8% | 24.|5% | | | 53.1|% | | 4.6%|
E-news update newsletter (n=243) ] 14.4% | 26.3‘% | | | 56.8|°o | | 2.5%
National website (n=245) 1 13.1% | 27.8%| | | | 56.7|% | | 2.4%
EAC publications (n=244) ] 12.3% | 25.8% | | | | 60.7‘|% | | 1.2%
Active Voice newsletter (n=246) ] 19.5% | | 30.9% | | | | 48.4% | | 1.2%
Online Directory of Editors (n=247) ] 11.7% 11.9.4% | | | |62.3% | | | 6.5%
Branch-run seminars (n=244) ] 7.8% | 14.8% ! ! ! ! 74.!6% ! ! ! 2.9%
0% 1(")% ZOI% 3(I)% 4(;% 5(')% 6(;% 7(")% 80‘% 9(I)% 100%
Least Valued or Slightly Valued Neutral Valued or Most Valued Not Applicable (N/A)
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The three benefits that survey respondents reported they valued or most valued were:
e branch-run seminars (75% or 183/244 respondents)
e the Online Directory of Editors (62% or 153/247 respondents)
e EAC publications (61% or 149/244 respondents)

The three benefits (excluding social media communication vehicles) that survey respondents reported they least
valued or only slightly valued were:

e member insurance (50% or 120/242 respondents)

e editors.ca email address (48% or 117/243 respondents)

e interactive voice forum (46% or 111/241 respondents)

What is not clear from the responses is whether the participants were not aware of the value of each of the
aforementioned benefits or whether they had used the services but did not perceive them as being valuable.

Among the respondents who provided a rating for the three social media communications vehicles included in
the list of benefits,

e 58% (140/241) indicated the EAC Twitter feed held the least or little value for them

e 53%(129/242) indicated the EAC Facebook group held the least or little value for them

e 43% (105/244) indicated the EAC LinkedIn group held the least or little value for them

As with the distribution of ratings for benefits such as member insurance and editors.ca email addresses, there is

no way of knowing from the responses whether the participants were not aware of the value of each of the
aforementioned benefits or whether they had used the services but did not perceive them as being valuable.
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EAC Events Attended in 2011

A total of 248 respondents provided information about which, if any, of the EAC functions they attended during

2011. The chart below illustrates that more members attended branch/twig-run meetings and seminars than the
national conference. Roughly one-third of the members who answered this question reported that they had not

attended any EAC functions in 2011.

Please indicate which of the following EAC functions you attended in person in 2011. (Select all that apply.)
Veuillez indiquer a quelle(s) activité(s) de 'ACR vous avez participé en 2011.(Sélectionnez toutes les
réeponses qui s"appliquent.)

National conference in
Vancouver [ Congrés
national de Vancouver

21.4%(53)

Branchftwig run seminars
| Conférences organisées
par les sections|r. ..

40.7 % (101)

Branchftwig run meetings
[ Rencontres organisées
par les sections/ram. ..

407 % (101)

Branchftwig social or
networking events [ Activités
sociales oude ré. .

327 % (87)

None [ Aucune 339 % (84

100

120

Note: This is a multiple response item; therefore, the total exceeds 100%.
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Respondents (n=248) were asked to indicate what they valued most about each EAC event they attended in 2011.

With the exception of branch-run seminars, respondents consistently indicated that they most valued the
opportunity to network with other attendees, even when the event was not specifically designed as a social or
networking event.

Among the 102 respondents who reported attending branch-run seminars, 11% (n=11) valued networking with
other attendees and 60% (n=61) valued the quality of the speakers.

By comparison, of the 94 respondents who indicated that they had attended branch-run meetings in 2011, 45%
(n=42) valued networking with other attendees and 19% (n=18) valued the quality of the speakers.

Using the matrix below, please indicate what you valued most about each

EAC event you attended in 2011. A l'aide du tableau ci-dessous, veuillez

indigquer quelle activité de I'’ACR vous avez le plus appréciée parmi celles
auxquelles vous avez participé en 2011.

120
100
al Networking with other
B sttendees | Réseautage avec
d'autres participants
Diversity of content /
60 Diversité du contenu
— Diversity of programs /
Diversité des programmes
p— Quality of speakers |
40— Qualité des conférenciers
%
[l P 2B9% (4
l 11.1 % (6) I
W34%(3)m
Branch-run seminars Branch social or networking
| Conférences organisées events [ Activités
paruna saction socizles ou da réssaut...
Mational conferznce in Branch-run meetings
Wancouver | Congrés [ Rencontres organisées
national daVancouvar par una saction
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Communication Vehicles

Two hundred and twenty-one respondents indicated which EAC communication vehicles they used in 2011. The
two most frequently used were the Active Voice newsletter (74%, n=163) and the E-news update newsletter
(64%, n=141). The two least used were the EAC Twitter feed (10%, n=21) and the Interactive Voice forum (10%,
n=22).

Which EAC communication vehicles did you use in 20117 (Select all that apply.) Quels moyens
de communication proposés par I'’ACR avez-vous utilisés en 20117 (Sélectionnez tous ceux qui
s’appliquent.)

Active Voice newslettar
{ Bulletin de T387% (163)

lmizon Voo active
E-news update newsletar
! Bulletin de

nouvelles électronique

|
63.3 % (141)

Interactve Voice

forum / Forum de discussion
Woix interactive .

Branch-run mestings

[ Rencontres organiséas

) par les sactions
Branch-run seminars

[ Conférences organizées

par les sactions .
Branch-run social events

| Activités sociales
Membership list organizéeas par les sect.
{online) / Liste des

bra= (2n |
membras (2n ligne) EAC email forum {"the
Ii=t") / Forum de

. discussion de TACR
Branch-run newsletter / =
Bulletinz da lizison 2497% (5h)

coordonnés par les sections .
Branch-run electronic news

[ Communiqués electronigues

coordonnés par...

Mational website / a,
Site Web natonal Sl
EAC Facebook group / Groupe
da I'ACR sur Facebook

EAC LinkedIn group [ Groupe s,
da IACR sur Linkedln 14.0% (31)
EAC Twitter feed / |

Fil de nouvelles de
TACR sur Twtter

95% (21)

1
0 50 100 150 200

Note: This is a multiple response item; therefore, the total exceeds 100%.
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Two hundred and forty respondents indicated whether they subscribed to one of the email forums. Of these 240
respondents, 53% (n=126) indicated that they currently subscribed to the EAC forum, the ACR forum or both

email forums.

Which of the following options best describes your subscription status regarding the email forum lists?
(Select one only.) L lle des i i décrit le mieux votre inscription au forum de discussion?

(Sélectionnez une seule réponse.)

I currently subscribe to
just the EAC email forum 413 % (39)
[Je suis présentem

| currently subscribe to
just the ACR email forum
[Je suis présentem..

| currently subscribe to
both the EAC and the ACR 54%(13)
email forums [ Je

| am not currently subscribed
to either list [
Présentement, je ne

475 % (114)

120

Respondents who indicated they were not currently subscribed to any of the email forums were then asked

whether they had ever subscribed to either forum in the past. Of the 125 individuals who answered this question,

48% (n=60) reported that they had subscribed to an email forum in the past.

When survey participants were asked why they had unsubscribed, 76 individuals responded to the question.
Respondents most frequently cited one of the following explanations for unsubscribing:
e 51% (n=39) reported they left because there was too much chat about topics unrelated to editing

e 38% (n=29) reported they were too busy
e 34% (n=26) reported they had lost interest

If you subscribed to either of the lists in the past, what caused you to unsubscribe? (Select all that apply.)
Si vous vous étes déja inscrit{e) @ au moins un forum, pourquei vous étes-vous désinscrit(e)?
(Sélectionnez toutes les réponses qui s’appliquent.)

I was too busy [
J'étais trop occupé(e)

There was too much chat
on topics other than editing
'y avait tro.

It was not relevant to me
or my work [ Les discussions
n'étaient pas

| lost interest [ Cela
ne m'intéresse plus

OCther (please

specify) [ Autre
(veuillez préciser)

0 10 20 30 40

Note: This was a multiple response item; therefore, the total exceeds 100%.
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Conversely, among the 125 survey participants who indicated they were currently subscribed to one or both

email forums, the features most often cited as having value for the respondents were:
e editing tips and help (96%, n=120)
e camaraderie (46%, n=58)
e chat (32%, n=40)

The distribution of all responses selected is reflected in this chart:

If you are currently subscribed to one or both of the email forum lists, which of the following features do
you value? (Select all that apply.) 5i vous étes présentement inscrit(e) 4 au moins un des forums de
discussion, quelles particularités appréciez-vous? (Sélectionnez toutes les réponses qui s'appliquent.)

Editing related tips
and help [ Aide et conseils
liés & la révision

96.0 % (120)

Camaraderie |
Camaraderie

Chat [ Clavardage 320 % (40)

Other (please

specify) [ Autre
(veuillez préciser)

136 % (17)

0 20 40 60 80 100 120

140
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Volunteer Activities

Of the 247 respondents who answered the question, “Do you do editing on a volunteer basis,” 64% (n=157)

replied “yes” and 36% (n=90) replied “no.” On average, these respondents spent 35.6 hours on volunteer projects
in 2011.

Do you do editing on a volunteer basis (i.e., free of charge) Faites-vous de la
révision de fagon bénévole (c.-a-d., sans rémunération)?

36.4 % (30)

s Yes / Oui
s No/ Mon

636 % (157)

Of the 158 survey participants who were asked whether they had volunteered for any EAC activities in 2011, 37%
(n=59) replied “yes.”

Did you volunteer for any EAC activities in 20117 Avez-vous été bénévole
pour ’ACR en 2011?

62.7 % (99)

B Yes / Oui
I No/ Nen

37.3%(59)
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Of the 240 survey participants who indicated whether they would consider volunteering for EAC in 2012,
e 17% (n=41) responded “yes”
e 56% (n=134) responded “no”
e 27% (n=65) indicated they were already a volunteer

The survey respondents who reported volunteering for EAC activities in 2011 were then asked to indicate
approximately how much time they spent per month on EAC-related volunteer activities. Of the 59 individuals
who responded to this question,

e 63% (n=37) spent less than 10 hours per month

e 32% (n=19) spent between 10 and 20 hours per month

e 5% (n=3) spent more than 20 hours per month

If you answered "Yes" to the previous question, approximately how much time did you spend on these
activities on a monthly basis? Si vous avez répondu « Oui » & la question précédente, environ combien de
temps avez-vous consacré mensuellement & ces activités?

Less than 5 hours
per month [ Moins de
5 heures par mois

441 % (26)

5109 hours per month [

De 5 a5 heures par mois 15 72

10 to 14 hours per
month [ De 10 4
14 heures par mois

18.6 % (11)

15 to 19 hours per
month [ De 15 a
19 heures par mois

136 % (8)

20 or more hours
per month [ 20 heures
ou plus par mois

o 5 10 15 20 25 30
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Next Steps

This summary report has provided an overview of the major points covered in each section of the membership
survey. While the data provided in this report gives us some indication of the magnitude of responses to certain
items, they do not give any indication about the kinds of factors that, for example, might have influenced how
respondents rated the value of their EAC branch or twig or how much value they placed on various membership
benefits. The data reported here are best used as a starting point for discussion and further exploration.

Further analysis (through cross-tabulation of key survey items) may provide more insight into why some
expectations were perceived as being better met than others or why some membership benefits were valued
more highly than others. The next step is to select a few key items that are strategic priorities for the
organization, vis-a-vis programs and member services, and then use the results of additional data analyses to
better understand how to reach out to various groups of members within the organization to ensure they are
getting the full value of their membership. The data results could also be used to identify strategic goals and
provide baseline data to track progress on such goals.

A more complete report (including data for all survey items and cross-tabulations for selected items) is currently
under development.
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